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Abstract

This is a study on the worldview of rice farmers on agroenterprise, and their

communicative practices. Using quaiitative methodoiogy, i anaiyzed empirical data

from rice-based agroenterprise engaged farmers to answer ttie following research

questions: What is the view of the farmers on agroenterprise, and How does their

view define their communicative practices as entrepreneurs. Ethnomethodoiogy was

chosen as the research framework of this study for its ability to examine the

contextual use or conduct of mundane activities enabling researchers to have

specified data on practice. Though this specified ability of ethnomethodoiogy may
limit the application of the findings, it could be compensated for its capacity to
observe and retrieve knowledge and skills in day-to-day activities, i found out that

the rice farmers see their agroenterprise venture as an advanced farming activity,

and this advanced farming activity is communicated through their three main
practices of Financial preparedness and acumen developed; Farming practices
enhanced, and Filial obligations accomplished. Financial preparedness and acumen
developed is broken down into Saving is essential. Farm diversification for multiple
sources of income, and Practical entrepreneurial knowledge and skills are used.
While Farming pmctices enhanced is further defined by the rice farmers as Record-
keeping improved farm management, and Appropriate farming technologies are
applied. AS an advanced farming activity, these agroenterprise communicative
practices are the necessities by which other rice farmers may need to accomplish to
engage in entrepreneurial activities. Based on the findings of this study, i came up
With methodoiogicai and practical recommendations on the implementation and

«tomrise-based extension initiatives,
conduct of agroenterprise

As,o«„rtse C».mun,oa«ve Pradces «. Fa™e-. ». MUaayap. C<«al« ,.
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Chapter 1

RATIONALE

Communication cannot be overlooked as a component of sustainable

agriculture (Walter, 1992). In agriculture, communication mainly facilitates the

transfer of technology through various modes to Improve productivity. However, In

the evolving agricultural landscape, communication needs to step up from being

unilateral, meaning researcher to the farmer, to be more communal In such cases as

farmer-to-farmer Interactions. According to the Food and Agriculture Organization,

farmers' Indigenous knowledge, their experience In doing research (often dealing

with multiple variables and risk considerations), and their capacity to share
Information are crucial assets. Walter (1992) also said that communication Is a key

element In agricultural research and practice. It has become a virtual truism In
sustainable agriculture circles that research must not only be multidlsclpllnaiv but
must also Involve farmers themselves In designing and conducting research
according to their knowledge.

Farmers are not Isolated Individuals. They are part of multiple social networks,

and In that context are likely to communicate, directly or Indirectly with a variety of
actors (Leeuwis, 2004). What makes studying farmers' communication practices
valuable is that it uncovers tacit knowledge in life and farming. Agriculture is one of
the major pillars of society, and as key players in this field, these actors (farmers)

.. s uoro nn their practice and performance of the practice, and their
have much to share on uiw. y

.  . ... as auidance in agricultural extension works. Certainly, in theinsights could serve a"



context of rural development, nothing is more important than the transfer of useful

ideas from one person to another (Chauhan. 2007). Through communication, useful

ideas, skills, or acumen can be transmitted from extension worker to farmer, or

farmer to farmer. However, as communication is symbolic, knowledge and skills

could be further decoded and improved through knowing how farmers make sense

or view the context since in farming, there are different ways of doing things right

(Leeuwis. 2004).

In contrast Leeuwis (2004) also said that communication for Innovation

scientists and practitioners have long supported the idea that there was one ■right
direction in which farming should develop. Such an approach does not do justice to
the existing diversity and runs the risk of failing to capture promising development
opportunities. Thus, this study sought to provide an empirical view of farmers on
agroenterprise and their agroenterprise communicative practices as there is now a
growing cognizance on agroenterprise for to ensure that farming remains a lucrative
venture, there should be a mindset shift from a traditional perspective of agriculture
of production to a mariret^centric agribusiness model (Baticados, 2018). Through the
conduct of this research, approaches in agroenterprise-based initiatives may be
improved by knowing the worldview of the farmers on agroenterprise which will serve
as the foundation for extension works.

Agroenterprise is defined by the Catholic Relief Services (CRS) as a means of
refocusing productton-based efforts within a market-based framework. It does not
replace traditional agricultural development, but it does require a new way of thinking

•  .X that recognizes the market as the driver In the system andabout agriculture, one indi c »
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market performance—i.e., saies volumes, product quality, profit, and timeiiness

(CRS, 2009). This new way of thinking is being introduced to farmers through

extension programs by various government and non-government organizations.

Presenting this mindset to the farmers considers that agriculturai business is risky

with unstable incomes, farm economics differs from most other businesses, and

farming is a way of iife (Hennon, 2012). Shifting from being the producer to

becoming the entrepreneur requires a iot from the farmers, but the centrai

transformation happens in the mind as their understanding of engaging in

agroenterprise wiii resuit in their actions.

Entrepreneurship research is attracting increased attention. Specifically, calls

have surfaced to place researched enterprises within their naturai settings to
understand their origin, forms, functioning, and diverse outcomes (Chaimem and

Shaw, 2017). in the agricuitural context, agroenterprise as an emerging endeavor
need to be studied to estabiish an effective strategy on how it could be better
introduced, promoted, and adopted by farmers. Since the curmnt deveiopment
intervention is based on research, this study may provide empiricai data on the
conduct and implementation of agroenterprise.

Much has been written on ushering the farmers to agroenterprise which are
.. k, a cnurce to receiver connection (Saiudadez, 2020), however iittiemostly framed by a source lo lei-c

is known on how the farmers make sense out of such experience, and how it defines
their actions. Through empioying the ethnomethodology framework, this study aimed
e  u -I eu on flpd oain knowledge on agroenterprise through the farmers' eyes,to bridge the gap, an" y"'
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Ethnomethodology is not so much Interested in the notion of communication as the

transmission of messages, but rather, 'communication' is seen, or 'respecified' in

terms of how people interact with others in society. That is, what people say and how

they say it is understood in terms of the activities accomplished in and through

interaction (Butler, et. ai., 2011). Studying agroenterprise through communication is

important because communication is symbolic. Words that make up our language

systems do not directly correspond to something in reality. Instead, they stand in for

or symbolize something (University of Minnesota Libraries Publishing, 2013). This

symbolism in words allows the expression of the tacit and common knowledge of a
certain context, it is only through exploring communication that these features and

acumen are uncovered. Aside from word symbolism, communication also enables

actors to accomplish their performances. Communicating is a iife-iong experience of

message exchange, and a conduit for the conduct or practices which are essentially
pattems of human acUons or regular activities (Leeuwis, 2004). These practices
evolve into performances that are local and unique interaction events (Lindiof and
Taylor, 2017). Performances are collaborative, and their significance is negotiable,
hence the need for communication. Since humans conceptualize their actions at
different levels (Lindiof and Taylor, 2017), communication is needed to make sense
of the symbols used by actors for better interaction.

=< Rl» Fan^rs In Mldaayap. CCabato , „



Chapter 2

RESEARCH FRAMEWORK

Unlike other communication studies whose focus are more on medium,

messaging or Information systems in agriculture; and other enterprise or

agroenterprise research that dwell on the adoption of enterprise by farmers, this

study aimed to produce empirical data on the rice farmers' practice of agroenterprise.
using Ethnomethodology, I explored the lived experierices of select rice farmers to
come up with themes that answered the research questions

Ethnomethodology in the study of communication and agroenteprise

Qualitative approaches to human communication may provide more insights

and different insights than quantitative approaches (Treadweil and Davis, 2019). As
mentioned in Chapter 1, communication is symbolic. This trait allows for the
accordance of meaning as practiced in various contexts. Hence, the employment of
a qualitative appmach is suitable for the study of communication. Qualitative
communicaflon research involves the performances and practice of human
communicarion. By performances, we mean expressive communication where

^ ouiii transcend the status of the message as transparent vehicles ofimmediacy and skill transceno mc

•  r n mauman 1986 as cited by Lindlof and Taylor. 2017). In the study ofinformation (baumdn,

agroenterprise where data may be sourced from various quantitative agroenterprise,
the application of qualitative approach offers a fresh perspective in seeking



knowledge. And using communication as the lens by which agroenterprise will be

explored, I deemed employing the qualitative approach as the better choice.

The different traditions of qualitative research have the same intention:

Understanding meaning; however, each of them has a different assumption of where

meaning is located; for ethnomethodology. It Is In the practlce,..what people do,

rather than what life Is (Saludadez, 2016 cited by Segumpan, 2018). In this study, I

looked into the practice of agroenterprise by select rice farmers who were introduced

to the concept, established their enterprise, and sustained it. In looking for and

understanding the worldvlew of the rice farmers on agroenterprise, I subscribed to

ethnomethodolog/s focus on the examination of the everyday ways (methods) of

sense-making of people (members, or members of society) as they produced the

reality of their everyday existence. This is sometimes referred to as an interest in
members' "practical action and pracOcal reasoning" (Hester & Francis, 1997, p. 97
cited by Davidson, 2012). Rawls (2002, cited by Marcon & Gopal, 2008) provided the
following definition of the term: "Ethno" refers to members of a social or cuiturai
group and "method" refers to the things members routinely do to create and recreate
the various recognizable social actions or social practices. "Ology" as In the word
"sociology" implies the study of, or the logic of, these methods. Thus,
ethnomethodology means the study of members' methods for producing

recognizable social orders.

Ethnomethodoioglcal research displays a strong commitment to the study of

social order within naturally occurring events. Particular attention is drawn to how
everyday activities are routinely accomplished according to the ruies, maxims, and

C»n™.unl««ive ■>' I "



strategies that practical reasoners use to organize communication (Tsourvakas, G.,

1997). Its distinct "topic" is the local construction of meaning through certain

interactional practices, mostly conversational (Sacks, 1963 cited by Tsourvakas, G.,

1997). Having been introduced to the concept of agro enterprise and experiencing

its progression, farmers may have now created their meaning for the term. Unlike the

definition from the World Bank and CRS (as presented in the previous chapters), this

view on agroenterprise is based on their practice which may differ from what was

prescribed to them but more importantly, it is what works for them.

Before I explain ethnomethodology further as used in this study, I will be

presenting various concepts on it from related studies. These studies are also

explained in-depth in the succeeding section but will be included in this part to

provide a wider understanding of ethnomethodology.

Trace (2015) stated that ethnomethodology provides a model of the social

world in which people act as if documents "are something rather than as seen as

something". In his study of documents in everyday life using ethnomethodology, he

highlighted the role of documents not as objects in everyday life but as tools by
which data and information are transferred. Using ethnomethodology, he discovered

that the production of documents is based on the process owner's culture, thus
reflected in the output. In his finding. I learned that ethnomethodology allows

researchers to examine the origin of documents, practices, and other actions, hence

allowing for understanding not only of the results but also the basis by which these
results were constructed. He also concluded that ethnomethodology tells us that the

"natural attitude" (members' sense of the objective reality of social facts) is an

Agroenterprise Communicative Practices of Rice Farmers In MIdsayap. Cotabato , 19
















































































































































































